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2022 – 2024 Research Part icipants  

Total Tourism 
Indus try

CBITTN Research by the Numbers

Total Vis itors Other Related 

5,909241 526



CBITTN 
Research 
Projects

Annual Visitor Experience Project
• General Survey
• Membertou Heritage Park Survey
• Baddeck Area Business Tourism Association Survey
• Ski Cape Smokey Survey 
• Highland Village Survey
• Miners Museum Survey
• 1,804 Visitors in 2024

Annual Cruise Ship Passenger Experience Project
• 2022 Survey - 74 Participants
• 2023 Survey – 590 Participants
• 2024 Survey – 1,081 Participants

Operator Gap Research
• Two Surveys
• 70 Operators Participated

Partner Research Projects
• Cape Breton Partnership Economic Impact Studies
• Cape Breton Partnership Electric Vehicle Charging Station Study
• 2023/2024 Celtic Colours Visitor Surveys

CBU BHTM Student’s Future Plans Project
• Two surveys 10 months apart
• 316 BHTM Students participated

Cape Breton Island Music Industry Project
• 261 Music Event Attendees
• 119 CBI Musicians
• 23 Other Members of the Music Industry
• 22 Business Owners Located Near Venues



Cape Breton University MBA Students
• Feng Wang “Chelsea”
• Huixin Shen “Annie”
• Tao Wang
• Juan Wan

2024 
Research 
Assistants



Other Resources

Environics  - Envis ion Canadian Tourism Data 
Collect ive

Cape Breton Is land Tourism 
Case Studies



Research
Highlights

CBI Music Indus try Research Project

Summer 2024 Vis itor Experience Survey

2024 Cruise  Ship Passenger Survey

Envis ion Vis itor Profiles  (DCB)

Canadian Tourism Data Collect ive (DCB)



Research
Highlights

CBI Music Indus try Research Project

Summer 2024 Vis itor Experience Survey

2024 Cruise  Ship Passenger Survey

Envis ion Vis itor Profiles  (DCB)

Canadian Tourism Data Collect ive (DCB)

Survey Details:
• 1,804 Visitors Surveyed
• Utilized Branching Questions
• Data collected at 10 locations 
• 6 Partner surveys also conducted



Research
Highlights

70% of survey participants were first time 
visitors to Cape Breton Island



Research
Highlights

85% of 
visitors 
arrive by 
crossing the 
causeway 



Research
Highlights

79.1% of 
impressions on 
when driving 
across the 
causeway were 
positive, 18.1% 
were neutral. 



Research
Highlights

In 2024, more 
visitors camped 
and fewer stayed 
at hotels or 
motels 
compared to 
2023.

2023

2024



Research
Highlights

2023 
(Four or 
more days 
on island) 2024

Approximately 1/3 of visitors 
participate in Indigenous Cultural 
Experiences. 



Research
Highlights

43% of visitors would have visited a business but it was closed.
21% of visitors sometimes had trouble finding a place to eat.

2024 
(One week 
or more on 
island)



Research
Highlights

2024 Cruise  Ship Passenger Survey

Envis ion Vis itor Profiles  (DCB)

Survey Details:
• 1,078 Cruise Ship Passengers Surveyed
• Data Collected at Port of Sydney 
• 3rd Year of Survey
• Survey Used Branching Logic

CBI Music Indus try Research Project

Canadian Tourism Data Collect ive (DCB)

Summer 2024 Vis itor Experience Survey



Research
Highlights

Almost 70% of 
Cruise Ship 
Passengers are 
from the US.



Research
Highlights

Almost 75% of cruise ship passengers explored on their own.
Of those, 89% remained in Sydney. 90% of those explored on foot.



Research
Highlights

2/3 of cruise ship passengers purchased souvenirs.



Research
Highlights

18% of cruise ship passengers encountered closed 
businesses that they would have visited.



Research
Highlights

CBI Music Indus try Research Project

Summer 2024 Vis itor Experience Survey

2024 Cruise  Ship Passenger Survey

Envis ion Vis itor Profiles  (DCB)

Canadian Tourism Data Collect ive (DCB)

Research Details:
• Music Industry Experts

• Jennifer Currie (CBU)
• Shauna Walters

• Five Sources of Data
• Musician Survey (120 Responses)
• Music Event Attendee Survey (261 Responses)
• Business Owners Near Venues Survey (22 

Responses)
• Music Industry Survey (25 Responses) 
• Qualitative Musician Interviews (19 Participants)



Research
Highlights

36% of Cape Breton musicians 
have left or have considered 
leaving the island to further their 
careers. The same percentage 
have considered leaving the 
music industry. 



Research
Highlights

75% of Cape Breton musicians made less than $30,000 from their 
music in 2023.  



Research
Highlights

26% of music event attendees attended a Cape Breton Island music 
event despite music not being a motivating factor for visiting the 
island. 



Research
Highlights

38% of music event attendees would stay on the island for 
longer if there were more opportunities to attend music events. 



Research
Highlights

Not including lodging or admission, music event attendees 
report spending an average of $108 in the communities 
where the music event is held. 

Businesses near 
venues report 
an average of 
38% increase in 
revenue on days 
where there is a 
music event. 



Research
Highlights

CBI Music Indus try Research Project

Summer 2024 Vis itor Experience Survey

2024 Cruise  Ship Passenger Survey

Envis ion Vis itor Profiles  (DCB)

Canadian Tourism Data Collect ive (DCB)

Tool Details:
• Environics Analytics
• Subscribed to by Destination Cape Breton 
• Uses Geolocation (Cell Tower) Data
• Geofencing of Areas (Golf Greens, Breweries, 

etc.)
• Executive Dashboard Overviews
Tools:
• Segmentation (67 Consumer Segments)
• Demographics
• Psychographics
• Behavioural



Research
Highlights

Visitors Crossing the Causeway
Top 5 Segments Represent 56.4% of Visitors

Back 
Country 
Boomers
Rank - 1
22.6% of 
Visitors



Research
Highlights

Visitors Crossing the Causeway
Top 5 Segments Represent 56.4% of Visitors

Down to 
Earth
Rank - 2
11.5% of 
Visitors



Research
Highlights

Visitors Crossing the Causeway
Top 5 Segments Represent 56.4% of Visitors

Old Town 
Roads
Rank - 3
8.5% of 
Visitors



Research
Highlights

Executive Dashboards
Use Geolocation Data
Benchmarked against Canada

Visitors Crossing the Causeway
Behavioural – Numeris 
Sports & Leasure Overview



Research
Highlights

Visitors Crossing the Causeway
Psychographics
SocialValues Overview



Research
Highlights

CBI Music Indus try Research Project

Summer 2024 Vis itor Experience Survey

2024 Cruise  Ship Passenger Survey

Envis ion Vis itor Profiles  (DCB)

Canadian Tourism Data Collect ive (DCB)

Tool Details:
• Destination Canada
• Free and Paid Levels of Access
• Subscribed to by Destination Cape Breton 
• Work in Progress
• Variety of Tools and Sources
• Uses AirDNA, STR Report, StatsCan, and 

Transaction Data
• Some Tools can be Focused on Cape Breton
• www.tourismdatacollective.ca 

http://www.tourismdatacollective.ca/


Research
Highlights

Lodging Aligned Spend Reporting (LASR)
Cape Breton 



Research
Highlights

Lodging Aligned Spend Reporting (LASR)
Cape Breton 



CBITTN has created 3 dashboards 
utilizing CBITTN research. 
• 2023 Visitor Experience Dashboard
• 2023 Workforce Issues Dashboard
• 2024 Visitor Experience Dashboard
All 3 dashboards are accessible from the 
CBITTN website, 
www.cbtourismworks.ca  

CAPE BRETON 
DASHBOARDS

http://www.cbtourismworks.ca/


THANK YOU

WWW.CBTOURISMWORKS.CA
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